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Introduction

Rum Bum Racing is in the business of
building brand equity through integrated
motorsports marketing communications.

A leader in its class, Rum Bum Racing is comprised of highly skilled
professionals who compete in the premier U.S. based endurance Sports
Car Series and Championships, sanctioned by IMSA.

Rum Bum Racing partnership includes a suite of tailored program activation
opportunities to capitalize on new or existing brand marketing initiatives.

As one of the earliest forms of sports marketing, motorsports represents a
unique platform targeting a broad demographic with proven global reach.

With the experience and resources to win Championships, Rum Bum
Racing is now poised to compete in |
iIn North America, and maximize each partner's return on investment.
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Rum Bum Racing Team / Industry Leaders

Luis Bacardi, Team Owner

A Founder of Rum Bum Racing, 2010
A Founder of Ilifestyle & entertainment
A Founder of affiliates: Rum Bum Live (
(music label), Rum Bum Film & HD Studios (film production company), Rum

Bum Technology (event live web streaming) \
A Creator of new content for TV and MoVvi es
A American entrepreneur and true racing af.i
the high value of motorsports marketing came via sponsorship in 2008 with new
business venture

A World Class Angl er w
A  Engaged in sportfishing industry and conservat i
A - Member of the Board of Directoros f@r.the Bil
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Rum Bum Racing Team / Industry Leaders
\ y e

Matt Plumb, General Manager, Driver

A Hol ds a Bachelorodés Degree in Histor |
Virginia |
A Mot her, Donnan Shar p, i's a one ti me |
A Father, Mike, has competed and capt din:

discipline; and in 2008 was inducted into the United States Olympic Hall of fame,
holding the title of the US Olympic competitor competing in the greatest number
of Olympics; winning two team gold medals, three team silvers and one
individual silver

A Began professional career in financ:¢ |
A Began racing career in 1997 Dby winni |
Championship with 13 wins

A Has won 20 more professional races wh =l ef |
championships ME ROCK PARK

A B oeBlck Continental Tire SportsCar Challenge Champion, 2012 - 2013

A Winningest driver in series history

country
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Rum Bum Racing Team / Industry Leaders

Joe Varde, Team Manager

A - Winner of 6 Driver's Championships
A One of the most decorat edSpatsGaw chi ef s i n
Championship

A Crew Chief ofAmt2008 Year, Gr and

A Crew Chief of the Year, Ferrari Chal
A Has worked with NASCAR Sprint Cup,
Series Teams

A 57 victories in 6 professional series
A Successful engine builder
A 30 years of experience

6 / Rum Bum Racing Team / Strategic Partnership 2015



Rum Bum Racing Team / Industry Leaders

Nick Longhi, Technical Director, Co-Driver
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Gian Luis Bacardi, Driver

A
A
A
A

B #ioeBlck Continental Tire SportsCar Challenge Champion, 2012 - 2013
Legends of MmtDaverChampidns201C a n

I MS A FAGIGa @hédimpion Engineer, 2010, 2012

st & Development Driver, GT/ Protot
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Sponsorship Marketing Manager FXDD {)‘J
COO/ Founding Partner, grandprix.com--"-
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ki p Barber Racing School graduat e,

ce President of Motorsports Mont.
rcuit Design Consultant, Tidublabti c el
rector/ Chief I nstructorcgurrdnter r ar i ,
rector/ Race Series Designer, Ferr ar

wi ns, 5th overal/l Continent al Ti r é
FARA wins at Homestead Mi ami Speed
wi n-Ghio&ports\CiardCourse, 2009
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Rum Bum Racing Team / Marketing & Communications Team / Industry Leaders
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Emmanuel Lupe, Marketing Director BENTLE

30 year motorsports marketing expert who has worked with teams in the highest
tiers of motor racing:

. A% q‘
FSkoal Bandit Ram, Ligier Gitanes, Larrousse F1 7 \ - ,-I-: 3‘

| n dHe@elgarn Racing, Dick Simon Racing
Sports Ca r SigalspptBBMW eRum Bum iRacing .
Hel ped spearhead the RBR Concept in noad
Activated multiple $ million sponsor shi
enjoys valuable business relationships with top IMSA executives, and assures the
liaison between the sponsor and the team executives
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Rum Bum Racing offers the best mileage in racing team sponsorship. As one of
the very few sports car teams with an integrated marketing and public relations
team, RBR will assist your company by delivering a high level racing platform to
increase brand awareness, drive sales, create track event promotions, and
establish sales incentives or rewards for your customers, distributors and

employees.

RBR6s PR team includes marketing and soci al media experts
website enhancements to go along with press releases and targeted media

content.

RBR works with a network of sports marketing professionals with access to
industry leading consultancy services.

RBR acts like a full-service agency and ensures that client expectations are met
in all phases of their motorsports marketing solution.

%;.UBM
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